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Date: March 10, 2010 
Toombs County Development Authority Wins Regional Marketing Awards

Savannah, Ga. – The Savannah Chapter of the American Advertising Federation (AAF) awarded both silver and bronze awards to the creative efforts of the Toombs County Development Authority (TCDA) at its 2010 ADDY awards dinner in February.  The awards recognized the exceptional work produced for the TCDA from the team of Coastal Marketing Group and Clark Creative out of Savannah, for its development of TCDA’s new logo & brochure collateral as well as its web site.  The ADDY Awards held every year in February recognizes the top creative work in advertising, design, packaging, web/interactive and related fields.  

“We are pleased to have been recognized for our marketing efforts aimed at refocusing our communications to expanding and relocating businesses”, said Bill Mitchell, Executive Director for the Toombs County Development Authority.

The TCDA developed its identity package & brochure collateral and launched its website (www.toombsconnect.com) in June of last year and is currently in the midst of enhancing it to build on its initial success.

"They [the creative team] did an extraordinary job of helping us articulate the Toombs County message to businesses" said Mitchell.  "We couldn't have asked for a better creative result and the awards speak for themselves."

Leading the campaign's efforts is the strategy of connection in Toombs County; connection among businesses, to other communities, to transportation/infrastructure, resources and of course connection to global markets via proximity to the Georgia Ports.   The new logo itself shows a bold new approach in an industry that is dominated with traditional government seals and crests.

“We kind of stepped out there from the beginning with a different logo that symbolizes that connection, but it has paid off” said Pollyann Martin, 2010 TCDA Board Chair and Chair of the Marketing Committee when the campaign development began almost two years ago.  “We’re standing out in a very good way.”

Indeed, it was the connection theme that led the creative team to develop the work in partnership with the Toombs County Development Authority Marketing Committee.

"As outsiders looking in, what struck us most throughout the focus group exercise and our relationship with local community and business leaders was how tight everyone was", said Karl Strauch, strategic marketing consultant for Coastal Marketing Group and co-creative director/writer for the campaign.  "There are 159 counties in Georgia and you would be surprised at how rare that sense of community and cooperation is as it relates to common economic growth goals.” 

“That actually made our jobs easy” added Cari Clark, co-creative director/art director for the campaign. “We just had to figure out an interesting and engaging way to tell the Toombs County business story.”
“Certainly our first priority was to make this investment and commitment for our own community’s growth”, said Martin.  “But an important by-product of this effort is that our potential recruits, constituents and project managers at the regional and state economic development levels will not only see our potential more clearly but see our commitment back to Georgia and its port.”

“This is a strategy that must continue and be ongoing” said Mitchell.  “There is an enormous amount of competition among economic development bodies and regions for getting their piece of the pie.  If we don’t stay top of mind with our target audiences, we’ll be left in the dust”.

###

For more information about the Toombs County Development Authority, please visit www.toombsconnect.com.
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